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What is
Green Impact?

Green Impact at the University of Melbourne (UoM)
provides staff, students and campus retailers with

a supportive framework to implement sustainable
practices via an online toolkit of sustainable actions.
Green Impactis a fun and friendly competition that
rewards and recognises your sustainability efforts
to amplify your retailer’s engagement with the
University community.

Why work towards a Green Impact accreditation?

The Green Impact Sustainable Retailer Accreditation is a formal recognition issued by
the Sustainability Team, Campus Management at the University of Melbourne. This
accreditation proves that you have made improvements to your operations to consider
sustainability across multiple areas including waste, procurement, energy

and engagement.

Explore the website.

How the program works

You can register your* establishment to the online
toolkit that contains sustainability actions for you to
complete with the support of resources provided by
the UoM Sustainability Team. You will need to upload
photos and comments to the toolkit (as shown in the
examples below) to complete an action.

The Sustainability Team will provide you with social media templates and arrange
posters/other printed materials to showcase your accreditation to your customer
base and the broader community. We will also promote your efforts across our
communication channels.

When you complete all 10 actions, you will receive a
Green Impact Sustainable Retailer Accreditation.

Retailers who complete all 10 designated retailer
actions will receive a Green Impact Accreditation.

"A Food & Beverage (F&B) retailer is a venue or
establishment that serves food and beverages. Multiple
staff can register to your team’s toolkit, but it is advised
that the venue manager is the Admin’ for your toolkit
and the first to register.
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According to PayPal (2022) and the Harvard Business Review (2019),
conscious consumerism is a growing trend, particularly amongst

the Millennial and Gen Z age groups (the dominant age groups of
current University students). These consumers favour products that
are sourced locally and sustainability as well as businesses who are
transparent about their operations. Accreditations, particularly related
to sustainability, promote transparency and help a business build trust
with their customer base. A study by Reichheld et. al (2023) found that
companies that are highly trusted outperform others by up to 400% in
terms of market value. Furthermore, Millennial and Gen Z customers
are 20% more likely to choose brands that rate highly in terms of
transparency over their competitors.


https://sustainablecampus.unimelb.edu.au/greenimpact
https://sustainablecampus.unimelb.edu.au/greenimpact
https://toolkit.sos-uk.org/acts-green-impact/uom/login
https://toolkit.sos-uk.org/acts-green-impact/uom/login
https://www.unimelb.edu.au/

Incentives

Dedicated Support from the Sustainability Team

We offer complimentary sustainability training sessions for you and
your staff. Additionally, we would be more than happy to regularly meet
with you to offer ongoing guidance through the implementation of the
toolkit actions.

Be the Leading Vendor at Official University Events

As we actively promote sustainability on campus, we will prioritise our
accredited retailers when selecting vendors
for future events to help spread our sustainability message even further!

Additionally, we will also bulk-purchase vouchers from our accredited
retailers to use as prizes for students and staff.

Spotlight: Specialised Marketing

Top retailers may be featured in the Sustainable Campus Instagram,
Facebook and newsletter for standout visibility, through content like
“Retailer of the Month” reels.

Exceptional retailers—those who maintain their commitment to
sustainable practices and renew their accreditation annually—will be
profiled in case studies shared across university disciplines.

Get Honoured at the Annual Sustainability Awards

Our accredited retailers receive top recognition at our annual
Sustainability Awards ceremony, celebrating their continuous
dedication and hard work in promoting sustainability.
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Incorporating SDGs Into Our Actions

Driving sustainable change starts with collective action. The Green
Impact toolkit has been designed to make a real impact by integrating
five United Nations Sustainability Development Goals (UN SDGs)

across areas of engagement, food and beverage sustainability, waste
management and responsible procurement. With retailers’ engagement
and participation in pursuing accreditation, the University is one step
closer to achieving its sustainability targets by 2030.

Toolkit Actions UN SDGs

1. Your store has contacted the Sustainability Team to have
your staff undergo sustainable retailer training.

2. You have started a conversation with one of your regular
suppliers, requesting a reduction in the amount of packaging
that comes with their products.

3. Your store has actively promoted sustainable options,
encouraging your customers and rewarding them for doing
the right thing.

4.Your store offers reusable or more sustainable beverage

optionsincluding:

« Aswap cup program

+ Incentives for people bringing their own cups

+  Dine-indrink options with reusable cups or glasses

«  Beverages served in recyclable containers (i.e. glass and
aluminium)

5. Your store offers Choose to Reuse (NSP retailers only) or
serves food on reusable items.

6. Your store actively tries to reduce food waste.

7. Your storeis actively phasing out or has eliminated single-
use plastics.

8. Your store procures food items that are sourced responsibly
and that have a minimal impact on the environment.

9. Your store actively diverts its organics waste from landfill
and disposes of it appropriately either in the food waste
processor (NSP only) or other organics processing streams.

10. Your store actively diverts its recyclables from landfill.



https://sustainablecampus.unimelb.edu.au/choose-to-reuse

How do | use the toolkit?

7

To find the retailer actions, go to the ‘Area’ filter and select ‘Retailers’ to see the ten actions for you to complete.

Example toolkit action:

Criteria: What you need to do to complete the action.

4

Further information: Information and links to resources and support to help you complete the action.

4
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How you will be audited: At the end of the toolkit year, in October, we train Student Auditors to look through the evidence
submitted to the toolkit to verify that each action is completed based on the criteria. The evidence does not need to be
extensive and the process should not be onerous. This tab tells you what evidence you need to submit to officially complete it.

7

Comments & evidence: This is where you can submit evidence in the form of photos, document files and comments.

7

Once you have submitted evidence to the toolkit, click ‘DONE’ to complete the action and earn toolkit points. You can see your progress towards
the accreditation on the Dashboard page of the toolkit.
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How do | start participating in Green Impact?

Contact sustainable-campus@unimelb.edu.au to express your interest so you can receive the necessary support from the
Sustainability Team, including an in-person meeting and training session if required.

To register to the toolkit:
Navigate to the Teams toolkit

Click ‘REGISTER’

Provide your full name, email and create a password
Confirm your account by responding to the verification email
Answer the additional team information questions

Head to the ‘Toolkit’ menu and select ‘Create New Team’ and use the name of your establishment/venue

N ok N e

Start completing toolkit actions!

Where else can | get support?
+ The Sustainability Team will send you regular newsletters with the latest program updates and resources

« The Green Impact UoM Teams Channel is where you can go to ask questions, share your progress and access resources
from other Green Impact participants

« The Sustainable Campus website

+ Request a Sustainable Retailer training session (this is one of the ten retailer actions!) and our team can help you work
through the toolkit actions
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