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THE UNIVERSITY OF

_i MELBOURNE Executive Summary

As in previous years, climate change is considered to be the most important issues facing Australia

Staff members have a significantly higher concern about general environmental sustainability and climate change when
compared to students

Both staff and students exhibit moderate level of awareness regarding sustainability-related issues, both in general and
those related to UoM

The University’s sustainability performance is viewed slightly more positively compared to 2014

Almost half of the participants agree that campus sustainability has greatly improved in recent years and that they
received regular communication about sustainability-related issues

Although students are more likely to be motivated to improve campus sustainability compared to staff members, they
are less likely to effectively engaged with the development of the Sustainability Charter and Plan

Reducing the University’s carbon footprint is considered the most important initiative in achieving
campus sustainability, overtaking waste reduction, reuse and recycling

The initiative of waste reduction, reuse and recycling achieved the highest level of satisfaction (55% satisfied) though
this was down significantly on 2014

Despite its importance, reducing the University’s carbon footprint is only ranked 8th amongst the 13 initiatives in
question (with 34% satisfaction)

Using campus as testing ground for sustainability activities and embedding sustainability principles into curriculum are
other areas considered important but with low satisfaction, that could be the focus for future activities
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THE UNIVERSITY OF

. MELBOURNE | Executive Summary (cont.)

LT

4. The Farmer’s Market and Ride2Uni breakfasts are the two initiatives that have the highest level of awareness
(87% and 66% respectively)

* Inline with the high level of awareness, the conversion to participation in the Farmer’s Market is also the highest (64%
participation), however Ride2Uni has a much lower conversion to participation (only 17%)

* Key differences exist in relation to awareness channels for staff and students. In general, direct email, word-of-mouth and
Staff News (staff only) are the most three effective sources of awareness, whereas Facebook and posters on campus work
much better for students

* Across the whole sample, recommendation has decreased its impact compared with the previous years but it has remained a
strong driver within the student cohort

5. Recycling and switching off lights have remained the most popular personal sustainability undertakings

* Reusable crockery at Union House and voluntarily attending sustainability-related lectures/seminars/talks are the least
undertaken activities

* Use of public transport and drinking fountains have both shown steady increases over the last four years

* ‘The right thing to do’ is again the strongest motivation for undertaking activities, whilst personal economic benefit has
decreased as a driver compared to 2012 and 2014

* Major barriers to undertaking sustainability activities are a lack of information, time and inconvenience, and this trend has
remained stable compared to previous years

6. Just over one in ten respondents undertook some other university-based sustainability activity not discussed
in the survey

* These activities include being involved in the divestment/fossil free MU campaign and being a member of some type of
environmental organisation
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THE UNIVERSITY OF

-e MELBOURNE

Executive Summary
Staff vs Student Views

GENERAL CONCERNS

ENVIRONMENTAL CONCERNS

VIEWS ON SUSTAINABILITY
AT UOM

ACTIONS

MOTIVATIONS

REASONS FOR INACTIVITY

AREAS OF IMPORTANCE

SATISFACTION WITH
UNIVERSITY ACTIVITIES

EVENT AWARENESS

EVENT PARTICIPATION

Higher levels of concern regarding: environmental
sustainability; healthcare; the economy; ageing population

Staff and student environmental concerns relatively evenly
matched

As in 2012, generally more positive than students,
particularly: improvements in recent years; communications
and awareness; top priority; articulation of targets

More likely to: recycle correctly; actively reduce paper
consumption; choose Fair Trade; use own mugs

More likely to: believe it is the right thing to do; want to set
a positive example

Provide less reasons for inactivity, and generally participate
more

More interested in: waste reduction, reuse & recycling;
improving environmental leadership

Generally higher levels of satisfaction overall, particularly
for: sustainable transport; event participation; information;
compliance; leadership & culture; reducing carbon footprint,
fair trade

Consistently higher levels of event awareness

Consistently higher levels of event participation,
particularly: Earth Hour; Sustainability commitment;
Furniture Reuse

Higher levels of concern regarding: education; immigration
policy; unemployment; same-sex marriage

Higher levels of concern regarding: carbon emissions

Generally less positive about all aspects of sustainability at
UoM

More likely to: use PT; use water fountains
More likely to: see personal economic benefit in
sustainability actions

Generally provide more reasons (excuses): need more
information; too busy; too expensive; participation not
being made by all

Relatively more interested in: encouraging sustainable
transport; event participation

Generally lower levels of satisfaction with University
activities, except with regards to waste reduction, reuse and

recycling

Consistently lower levels of event awareness

Consistently lower levels of event participation
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THE UNIVERSITY OF

\ _g Recommendations

1. Relatingto GOVERNANCE / OPERATIONS: Further focus on climate change and the University’s carbon footprint
reduction-related initiatives

Climate change has remained a primary concern for both staff and students. However, the satisfaction level of staff and
students towards the University’s carbon footprint reduction is less than ideal. Therefore this could be an area for the

University to give priority to when developing future sustainability strategies. In particular, fossil fuel divestment and
increasing the use of the university-generated renewable energy were highlighted as desired initiatives.

It is also important to note that waste reduction, reuse and recycling remains a critical area of interest and therefore requires
a continued focus. These initiatives are perceived to be vitally important but satisfaction has decreased significantly since 2014.
Future plans may consider strategies to reduce the use of non-reusable crockery items and packaging across the University’s
campuses. The development of the Student Precinct and the Food & Retail Strategy present strong opportunities in this space.

2. Relating to ENGAGEMENT / OPERATIONS / RESEARCH: Improve the visibility of the University’s existing
sustainability efforts

Highlighting the University’s sustainability leadership is important to demonstrate the University’s efforts. Staff and students
have also called for the University to show bolder sustainability leadership. Moreover, further embedding sustainability into
the University’s day to day operations would also serve to create a “green corporate culture” which may in turn encourages the

University’s “citizens” to more actively engage in sustainability initiatives. A lack of leadership, guidance and
administrative/technological support are cited as a major barriers preventing participation in sustainability activities.

Continue to promote the University’s current sustainability efforts. The research has identified less than ideal levels of
awareness and satisfaction with some of the University’s sustainability activities. This may because of insufficient
communication about the performance of the current sustainability activities of the University as well as a lack of transparency
about sustainability targets. Therefore better communication of the University’s sustainability efforts is key. Simple to
understand yet comprehensive benchmarking metrics could be provided to gain further awareness and engagement, especially
from students.

Using the University campus(es) as a testing ground for testing sustainability initiatives and embedding sustainability into
curriculum would be effective ways to improve the visibility of the University’s sustainability efforts. The research also highlights
a strong wish to see the University’s sustainability activities extend to cover the non-Parkville campuses.
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THE UNIVERSITY OF

\ _i Recommendations (cont.)

3. Relating to ENGAGEMENT / TEACHING & LEARNING / OPERATIONS: Provide more information and
knowledge about practicing sustainability activities

. A lack of information on what to do remains the biggest barrier preventing staff and students from participating in
University-driven sustainability activities. This issue is likely to be even more widespread in the staff and student
population than the research suggests, due to the self-selecting bias that exists within the survey sample. Even the survey
respondents, who likely possess a higher than expected level of sustainability awareness and engagement, are asking for
more information about practicing sustainability activities. Students in particular cite a larger range of barriers that
prevent their participation in sustainability-related activities, and could benefit from both increased and more targeted
information provision, and also a greater degree of embedding sustainability principles into their curriculum

. Practical sustainability participation communications could include tips to help reduce perceived barriers such as a lack of
convenience and time. Also, information about the impact and/or rewards of common sustainability practices would be
beneficial in encouraging further engagement. This would also serve to allow staff and students to feel a greater sense of
ownership regarding the University’s sustainability activities.

. Using targeted communication channels for the staff and student cohorts could also assist with the dissemination on
sustainability information. Direct email and word-of-mouth were identified as strong channels for both cohorts. Staff
News was a particularly effective source of awareness for staff, whereas Facebook and Posters on campus work much
better for students.

. Given the high level of both awareness of and participation in the Farmer’s Market, a strong opportunity exists to
utilise this initiative to promote other sustainability activities across the University
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THE UNIVERSITY OF

L AWURNE Initiatives suggested by Staff and Students

LT

Leadership-related

* The call for divestment from fossil fuels continues to increase from both the staff and student cohorts. There is also a high
level of desire for the University to show a greater degree of environmental / sustainability leadership, both within the
University community, and more broadly. Calls for the University to 'practice what it preaches’ are strong

Information-related

* As highlighted throughout this report, staff and students continue to ask for an increase in both the volume and quality of
sustainability information and communications, which will also assist in driving a greater level of awareness and engagement
with initiatives

Energy-related

* Increasing the use and awareness of solar / renewable / green energy at the University is also highly desired, as is the
mandating of actions to reduce energy consumption (including switching off lights, computers etc.)

Waste-related

» Suggested initiatives relating to the reduction of waste on campus particularly focused on encouraging / mandating the use
of reusable/recyclable coffee cups and the use of reusable/recyclable crockery, with some going so far as to call for a ban on
take-away coffee cups and plastic packaging

Food and Water-related

* A strong opportunity exists to strengthen existing organic waste composting / recycling activities across the University’s
campuses. Given the passion that some staff and students exhibited, a successful expansion of this initiative needs to build
on the interest and engagement of current practitioners

Recycling-related

* Recycling continues to be a divisive topic. High levels of participation are reported, along with a number of concerns about
the way in which recycling is practiced across the University. The provision of more recycling (and a wider range of) recycling
facilities would be beneficial
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Introduction

As sustainability beliefs and practices are increasingly
embedded in the University’s day-to-day operations, an
information gap was identified with regards to staff and
student views on sustainability, and more specifically,
sustainability at the University of Melbourne.

In 2012 a benchmarking survey of staff and student attitudes
towards sustainability was undertaken.

Three waves of sustainability tracking have now been
undertaken. This reports presents the findings from the 2016
survey with some comparisons with 2012 and 2014 studies.

Methodology

An online survey methodology was employed. The survey
was publicised via a number of channels, including Staff
News, the Sustainable Campus website and Facebook page,
Staff Hub, Student Portal, through UMSU and GSA, as well as
direct contact to opted-in students from 2016 Commencing
and Continuing Student Surveys.

The survey was conducted from 26t Apr to 6t June 2016 with
a 16Gb iPad Air 2 and five $50 Readings bookstore vouchers
offered as incentives.

A total sample of n=1,233 was achieved.

O O: significance test for 2016 vs. 2014 data
xxx% xxx%: significance test for sub-group data

Objectives

To identify issues of general and
environmental concern for staff and
students

To understand staff and student
behaviours and views towards
sustainability

To measure awareness and
performance of current University
sustainability initiatives

To identify opportunities for new
sustainability initiatives

Note on the Sample

Whilst all attempts were made to achieve an unbiased
representative sample of staff and students, it should be
acknowledged that a self-selection sample bias for staff and
students with a pre-existing interest in sustainability issues
exists within the survey sample.
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%3;.5'%?‘ THE UNIVERSITY OF Demographics

2« MELBOURNE Overall

LD

Relationship with University

Age
19% 25% 22%
2012 (n=1,856) 2014 (n=996) 2016 (n=1,233) 49%
W Staff Member Student
65%
Gender 45% 29%
| 400 |

2012 2014 2016 Staff Student

(n=1,856) (n=996) (n=1,233) (n=467) (n=766)

Year-on-Year 2016 (n=1,233)
62% 70% 62% 67% 59%
W Under 24 25-39 40 plus

2012 2014 2016 Staff Student
(n=1,856) | (n=996) | (n=1,233) | (n=467) (n=766)

Year-on-Year 2016 (n=1,233)

B Female Male Other
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THE UNIVERSITY OF

MELBOURNE

Staff

Demographics

Staff type
2012 (n=610) 2014 (n=464) 2016 (n=766)

M Professional Staff Academic Staff Other

Campus
M Parkville Southbank Other
2016 (n=766)
91%
3% 2% 2% 2%
Parkville Southbank Werribee Other MDHS /  Other campus

hospital campus

Faculty / Graduate School / Division

University Services
MDHS

Science

FVAS

Arts / GSHSS / MSoG
FBE / MBS

MSE / MSI
Chancellery

MGSE

VCA-MCM

ABP / MSD
Advancement

MLS

Other

2016 (n=766)

31%

20%

13%

6%

6%

-
-~
B
o -~
N -~
B
I »

|
B
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THE UNIVERSITY OF Demographics

MELBOURNE Students

Degree Level
Graduate Students by Faculty / Graduate School

14% 14% 15% 2016 (n=375)

54%
16%

GSHSS / MSOG

2012 (n=1,246) 2014 (n=532) 2016 (n=766)
B Undergraduate B Postgraduate Coursework
Postgraduate Research MSE / M| _ 13%
Undergraduate Students by Course
2012Eh=668) 2014Bh=302) 2016 h=387) FVAS - 6%
Bachelor of Science 30% 36% 38%
Bachelor of Arts 22% 29% 29% MLS - 6%
Bachelor of Commerce 20% 14% 13%
Bachelor of Environments 8% 11% 12%
Bachelor of Biomedicine 10% 6% 5% FBE / MBS - 5%
Bachelor of Agriculture - - 2%
Bachelor of Fine Arts 1% <1% 1%
MSD (ABP) - 5%
Bachelor of Music 1% 1% 1%
Bachelor of Oral Health - - <1% .
VCA-MCM l 2%
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THE UNIVERSITY OF Important Issues Facing Australia

MELBOURNE Headline

Compared to 2014, climate change (57%) overtook environmental sustainability (53%) as
the most important issue facing our surveyed staff and students

* They were followed by immigration policy (35%, up from fifth in 2014), education (29%) and the economy (24%)

2016: Most Important Issues Facing Australia Today (n=1,233)

60%
7%
13% .
Ranked Third
40% m Ranked Second
M Ranked First
12%
13%
20% 113
8%
9%
6% 6%
6%
I I I . 5% 2
. | | | | | | | | | T |
Climate change Environmental  Immigration Education The economy Healthcare Indigenous Racism Unemployment Ageing Same-sex Terrorism and Muclear energy /
sustainability policy rights population marriage war weaponry

. . . . . . . Market Research and Analytics
?
Q. Which of the following do you consider to be the most important issues facing Australia today: External Relations, University Services

Please rank your top three in order from 1 — 3. [MR] Commercial in Confidence



THE UNIVERSITY OF Important Issues Facing Australia

MELBOURNE Year on Year

A number of issues saw significance changes from 2014 to 2016, including the highest
ranked issue climate change (up 10% points from 2014)

* Immigration policy, indigenous rights and racism were amongst those to increase significantly, whilst education
and healthcare were amongst those that decreased significantly

Most Important Issues Facing Australia Today*
2016 vs. 2014 vs. 2012

80% 2012 (n=1,856) M 2014 (n=996) W 2016 (n=1,233)
60%
60%
53% 53%
47%
40%
o) =
9% @ 31% 31%
24% 20904% 2%
22% @ . 20% 21%
[ 18% % 18%
(=) o)
13%110 . 1
9 10%11% 9% @ a%
7% °
3% 29 2%
0% - : : : : . . . . . . . . -
Climate change Environmental  Immigration Education The economy Healthcare Indigenous Racism Unemployment Ageing Same-sex Terrorism and Nuclear energy /
sustainability policy rights population marriage war weaponry

*Significance tests are for 2016 against 2014 data.

. . . . . . . Market Research and Analytics
Q. Which of the following do you consider to be the most important issues facing Australia today? External Relations, University Services

Please rank your top three in order from 1 — 3. [MR] Commerecial in Confidence



THE UNIVERSITY OF Important Issues Facing Australia

.g MELBOURNE By Segment

2016 Staff Student UG HDCW HDR M F Other <25 25-39 40 plus

Climate change 57% 58% 56% 57% 53% 56% 56% 58% 54% 56% 56% 60%
Environmental sustainability 53% 59% 49% 49% 49% 52% 53% 54% 46% 49% 54% 59%
Immigration policy 35% 31% 38% 39% 39% 31% 31% 38% 46% 38% 41% 21%
Education 29% 30% 29% 30% 28% 24% 35% 26% 20% 31% 25% 32%
The economy 24% 21% 26% 27% 23% 28% 35% 18% 20% 26% 23% 22%
Healthcare 19% 24% 17% 14% 16% 25% 16% 22% 11% 15% 20% 28%
Indigenous rights 18% 17% 19% 16% 23% 22% 14% 20% 29% 17% 22% 15%
Racism 16% 12% 18% 16% 21% 19% 14% 17% 23% 18% 17% 10%
Unemployment 15% 11% 18% 17% 20% 19% 15% 16% 17% 18% 14% 13%
Ageing population 13% 17% 11% 11% 12% 10% 14% 13% 14% 10% 13% 20%
Same-sex marriage 10% 8% 10% 13% 9% 5% 9% 10% 6% 12% 8% 7%

Terrorism and war 8% 9% 7% 8% 6% 6% 8% 8% 6% 8% 6% 11%
Nuclear energy / weaponry 2% 1% 2% 2% 1% 3% 2% 1% 3% 3% 0% 2%

*Significance test results for the group that has the smallest/largest proportions among the three; **Significance tests are for Female against Male proportions

. . . . . . . Market Research and Analytics
2
Q. Which of the following do you consider to be the most important issues facing Australia today - External Relations, University Services

Please rank your top three in order from 1 —3. [MR] Commercial in Confidence



WO LION NS (O Environmental Issues Facing Australia

MELBOURNE Headline

Climate change (mentioned by 64% overall) was identified as the stand-out environmental

issue facing our staff and students

* This was followed by carbon emissions (46%) and energy (33%)

The order of importance of environmental issues was stable from 2012 and 2014

2016: Most Important Environmental Issues Facing Australia (n=1,223)

80%

60% 9%

Ranked Third
m Ranked Second

W Ranked First

40% 10%
13%
13% 12% 11%
0,
20% 10%
0,
l e o >
&% ;
o | | Com e m T T
Climate change Carbon Energy Consumption Waste Water Land Food Biodiversity Natural Biofuels
emissions degradation production disasters

Q. Which of the following do you consider to be the most important environmental issues facing
Australia today? Please rank your top three in order from 1 — 3. [MR]
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WO LION NS (O Environmental Issues Facing Australia

MELBOURNE Year on Year

Environmental issues rated very similarly from 2014 to 2016

* There were only three significant changes from 2014, with energy, natural disasters and biofuels all
decreasing significantly

Most Important Environmental Issues Facing Australia
2016 vs. 2014 vs. 2012

80% 2012 (n=1,856) W 2014 (n=996) W 2016 (n=1,233)

6309, 64%

60%
53%

48% 47%

46%
44%

39% 39%

40%
35%

31%
29%30% 29%30% °29%

23% 23%
21%

0,
19% 17%

20% 16%

16% 16%
14%14%

9%,
7%
‘0

Climate change  Carbon emissions Energy Consumption Waste Water Land degradation  Food production Biodiversity Natural disasters Biofuels

0%

*Significant tests are for 2016 against 2014 data.

. . . . . . . Market R h Analyti
Q. Which of the following do you consider to be the most important environmental issues facing External s;:tti on(esselJar:?ve?s?t(i/ Sr;arvygzg:

Australia today? Please rank your top three in order from 1 — 3. [MR] Commercial in Confidence



THE UNIVERSITY OF Environmental Issues Facing Australia

.g MELBOURNE By Segment

2016 Staff Student UG HDCW HDR M F Other <25 25-39  40plus
Climate change 65% 69% 62% 63% 61% 62% 63% 66% 57% 63% 65% 67%
Carbon emissions 46% 40% 50% 53% 47% 45% 48% 46% 37% 51% 45% 39%
Energy 33% 31% 33% 33% 34% 33% 37% 31% 17% 33% 36% 27%
Consumption 30% 30% 30% 30% 30% 28% 27% 31% 37% 30% 30% 30%
Waste 30% 24% 33% 36% 33% 24% 27% 31% 31% 35% 29% 21%
Water 29% 37% 24% 20% 29% 29% 30% 29% 23% 22% 29% 42%
Land degradation 23% 25% 22% 22% 20% 24% 23% 23% 37% 22% 21% 29%
Food production 18% 18% 17% 16% 19% 16% 17% 18% 20% 17% 18% 19%
Biodiversity 16% 17% 15% 14% 15% 20% 18% 15% 23% 16% 14% 20%
Natural disasters 6% 4% 6% 5% 5% 13% 4% 6% 6% 6% 7% 4%
Biofuels 3% 1% 5% 4% 5% 7% 4% 3% 0% 4% 5% 1%

*Significance test results for the group that has the smallest/largest proportions among the three; **Significance tests are for Female against Male proportions

. . . . . . . Market R h Analyti
Q. Which of the following do you consider to be the most important environmental issues facing External S;I::ionisel?;?ve?sr;g/ Sr:;vxi/gg:

Australia today? Please rank your top three in order from 1 — 3. [MR] Commercial in Confidence






WO LION NS (O Awareness of Sustainability-related Issues

=& MELBOURNE 2016 and by Segment

Over half the respondents (57%) have a moderate level of awareness of sustainability-
related issues
*  Only 13% felt their level of awareness could be categorised as low

2016: Overall Awareness of Sustainability-related issues (n=1,233)

57%

29%
13%

I have a high level of awareness | have a moderate level of awareness I have low / limited awareness | am not aware of any sustainability-
related issues

TOTAL Relatlonshlp
T W Age*

2016 Staff  Student HDCW F Other 25-39 40plus
I have a high level of awareness 29% 30% 29% 22% 37% 34% 35% 26% 40% 25% 28% 40%
I have a moderate level of awareness 57% 60% 56% 61% 50% 52% 54% 60% 51% 59% 59% 52%
I have low / limited awareness 13% 10% 15% 17% 12% 14% 11% 15% 9% 16% 13% 8%
1 am not aware of any sustainability- <% 0% <1% 0% <1% 0% <1% 0% 0% <1% 0% 0%

related issues

________TotAtn=____ [ 1233 ] 467 | 766 ] 388 | 266 | 112 | 43¢ [ 764 | 35 | 520 | am1 | 272 |

*Significance test results for the group that has the smallest/largest proportions among the three; **Significance tests are for Female against Male proportions

. - . Market R h Analyti
Q. How would you rate your overall level of awareness of sustainability-related issues? [SR] External s;:tti onisel?r:icvef;g, Sr;aw;;(t:lg:

Commercial in Confidence



THE UNIVERSITY OF Awareness of UoM Sustainability-related Issues

MELBOURNE Year on Year

The proportion of staff and students who felt they had a high level of awareness of
environmental issues at UoM was stable with 2014

* Almost half have a moderate level of awareness, and only 4% said they were not aware of any

Awareness of UoM Sustainability-related (2014-Environmental) issues
2014 (n=996) m 2016 (n=1,233)

43%

40%
37%

10% 10%
8%

_ ,

| have a high level of awareness | have a moderate level of I have low/ limited awareness | am not aware of any
awareness

. .. . . . . Market R h Analyti
Q. How would you rate your level of awareness of sustainability-related issues relating to the University External s;:tti onessel?r:?ve?sr}t(i/ SZ?_%Z:;

of Melbourne? [SR] Commercial in Confidence



THE UNIVERSITY OF Awareness of UoM Sustainability-related Issues

MELBOURNE By Segment

Overall staff have a higher level of stated awareness of environmental issues at UoM
compared with students

* Older respondents have higher awareness, as do postgraduate coursework students

TOTAL Relatlonshlp
Type* Age*

2016 Staff Student HDCW F Other 25-39 40plus
I have a high level of awareness 10% 12% 9% 6% 12% 14% 13% 8% 17% 8% 11% 13%
I have a moderate level of awareness 49% 59% 43% 40% 46% 42% 47% 50% 49% 43% 49% 60%
I have low / limited awareness 37% 28% 43% 48% 38% 41% 36% 38% 29% 43% 38% 25%
I am not aware of any 4% 1% 5% 6% 5% 3% 4% 3% 6% 6% 2% 1%

________totAtn=_____ [ 1233 | 467 | 766 ] 388 | 266 | 112 | 43¢ [ 764 [ 35 | 520 | am | 272 |

*Significance test results for the group that has the smallest/largest proportions among the three; **Significance tests are for Female against Male proportions

Q. How would you rate your level of awareness of the sustainability-related issues relating to the University of Market Research and Analytics
Melbourne? [SR] External Relations, University Services
Commercial in Confidence



PPl THE UNIVERSITY OF Awareness of In Sustainability-related Issues

*

2 < MELBOURNE Overall vs. UoM

Generally (but not always) respondents with a higher level of awareness of sustainability-
related issues have a higher level of awareness of UoM-related issues

* However there is a group (circled below) where there appears to be a strong opportunity exists to increase
awareness of and engagement with UoM sustainability-related issues
2016: Awareness of Sustainability-related issues

Overall and at the UoM
(% respondents, n=1,233)

High awareness — <}%

UoM %

0,
Moderate 2‘
awareness — UoM
Low awareness — @ i
) ()
UoM <1% @
Not aware —
UoM o o ¢
2% 2% <1%
Not aware - Low Moderate High
Overall awareness - awareness - awareness -
Overall Overall Overall
Q. How would you rate your overall level of awareness of the sustainability-related issues? [SKR/ Market Research and Analytics
Q. How would you rate your level of awareness of the sustainability-related issues relating to the University of External Relations, University Services

Melbourne? [SR] Commercial in Confidence
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Headline

Sustainability at the University of Melbourne

Half of the respondents agree that campus sustainability has improved in recent years, up

from one third in 2014

* Asimilar proportion agree that they receive regular communications about sustainability-related issues

2016: Sustainability at the University of Melbourne
(Asked All, n=1,233)

M Strongly Agree  ® Somewhat Agree

Campus sustainability has greatly improved in recent years

| receive regular communications from the Uni. about
sustainability-related issues

The Uni.'s activities and communications have increased my awareness of
sustainability-related issues

Sustainability is a top priority for the University of Melbourne

The Uni. successfully embeds sustainability research and teaching
into the way its campuses are run

The University’s sustainability targets and initiatives are clearly articulated

m Neither Agree nor Disagree

W Somewhat Disagree Strongly Disagree Don't know

12% 37% 2%

24%
_ 9% 33% 10% 7%

Q. To what extent do you agree or disagree with the following statements about sustainability-related

issues at the University of Melbourne? [SR]

Market Research and Analytics
External Relations, University Services
Commercial in Confidence



MAISUNINIA0 0); Sustainability at the University of Melbourne

MELBOURNE Headline

Students are slightly more likely to believe they are motivated to improve campus
sustainability when compared with staff (49% cf 46%)

* However they are less likely to agree that they have been effectively engaged with in the development of the
Sustainability Charter and Plan (30% cf 47%)

2016: Sustainability at the University of Melbourne
(Asked either Students or Staff)

B Strongly Agree B Somewhat Agree B Neither Agree nor Disagree  ® Somewhat Disagree Strongly Disagree Don't know

Staff are motivated to improve campus sustainability -
7% 3%
(STAFF ONLY, n=467)

Staff are knowledgeable of campus sustainability-related issues _ .
(STAFF ONLY, n=467) .

Campus sustainability is a top priority for my immediate team

The Un. has effectively engaged with staff in the development of the
Sus.Charter and the Sus.Plan (STAFF ONLY, n=467)

0, 00
(STAFF ONLY, n=467) 15% 2%
Students are motivated to improve campus sustainability -
5% 6%
(STUDENT ONLY, n=766)
Students are knowledgeable of campus sustainability-related issues
10% 8%
(STUDENT ONLY, n=766)
The Uni. has effectively engaged with students in the development of the - - -
Sus.Charter and the Sus.Plan (STUDENT ONLY, n=766) ° ’

. . . . e Market Research and Analytics
Q. To what extent do you agree or disagree with the following statements about sustainability-related External Relations, University Services

issues at the University of Melbourne? [SR] Commercial in Confidence



aggs|  THE UNIVERSITY OF Sustainability at the University of Melbourne
s MELBOURNE | yeqr on Year

2012 2014 2016 2012 2014 2016 2012 2014 2016

Campus sust. has greatlyimproved in recent years 53% 54% 50% 66% 68% 64% 46% 42% 41%
| receive regular comm. from Uni. about sust.-related issues 35% 37% 45% 53% 55% 64% 26% 21% 33%
iUsr;iu.':sactivities and comm. have increased myawareness of sust.-related _ 8% 45% ) 58% 58% ) 40% 36%
Sust. is a top priority for the Uni. 48% 44% 42% 51% 52% 53% 47% 37% 35%
The Uni. successfully embeds sust. research and teaching into the way its } 37% 37% ) 359% 40% ) 39% 35%
campuses are run
Uni. sust. targets and initiatives are clearlyarticulated 37% 39% 37% 46% 43% 49% 33% 34% 30%
Uni. has effectively engaged with staff in the development of the o

- - 47%
Sus.Charter and the Sus.Plan
Staff are motivated to improve campus sust. 54% 54% 46%
Staff are knowledgeable of campus sust.related issues 42% 34% 37%
Campus sust. is a top priority for myimmediate team 32% 26% 31%
Students are motivated to improve campus sust. 44% 48% 50%
Students are knowledgeable of campus sust.-related issues 30% 30% 33%
The Uni. has effectively engaged with students in the development of the 30%

(o]

Sus.Charter and the Sus.Plan

mmmmm-mm-

Significance tests are for 2016 against 2014 data.

. . . . . Market Research and Analytics
Q. To what extent do you agree or disagree with the following statements about sustainability-related External Relations, University Services

issues at the University of Melbourne? [SR] % answering ‘Somewhat Agree’ or ‘Strongly Agree’ Commercial in Confidence



) THE UNIVERSITY OF Sustainability at the University of Melbourne

%> MELBOURNE | By segment

2016 Staff Student UG HDCW HDR M F Other <25 25-39 40plus

Campus sust. has greatlyimproved in recent years 50% 64% 41% 39% 41% 50% 45% 54% 29% 43% 52% 59%

| receive regular comm. from Uni. about sust.-
related issue

45% 64% 33% 29% 34% 47% 44% 46% 37% 32% 49% 63%

Uni.'s activities and communications have
increased myawareness of sust.-related issues

45% 58% 36% 36% 35% 41% 42% 47% 23% 38% 45% 57%

Sustainabilityis a top priority for the UoM 42% 53% 35% 33% 36% 42% 39% 45% 17% 36% 44% 50%

The Uni. successfully embeds sust. research and
teachinginto the wayits campuses are run

37% 40% 35% 34% 35% 41% 37% 38% 23% 36% 39% 36%

Uni.’s sust. targets and initiatives are clearly

37% 49% 30% 29% 28% 36% 33% 40% 26% 30% 38% 49%

articulated
The Uni. has effectively engaged with staff in the
development of the Sus.Charter and the Sus.Plan 47% 47% - - - - 38% 52% 27% 45% 48% 46%
(Staff only)
(Sst:af:faor:lr;;otlvated to improve campus sust. 26% 46% _ _ _ _ 38% 529% 9% 70% 45% 46%
is:::fezr;est:f?\g/:‘(is)gea ble of campus sust.-related 37% 37% ; _ _ ; 31% 21% 27% 45% 31% 43%
tC:amn:n(J;t:rfsot.n|lsy)a top priority for myimmediate 31% 31% _ _ _ _ 29% 30% 27% 60% 26% 33%
fst;‘ud dee"::sagil’;"“v’“ ted to improve campus sust. | gaop - 50%  49% 50% 53%  48% 51% 46% 51%  48% 48%
Students are knowledgeable of campus sust.-

33% = 33% 33% 31% 37% 33% 32% 29% 33% 33% 24%

related issues (Students only)

Uni. has effectively engaged with students in the
development of the Sus.Charter and the Sus.Plan 30% = 30% 28% 28% 38% 31% 29% 29% 29% 30% 40%
(Students only)

*Significance test results are for the group that has the smallest/largest proportions among the three; **Significance tests are for Female against Male proportions

. . . . . . Market Research and Analytics
Q. To what extent do you agree or disagree with the following statements about sustainability-related issues at External Relations, University Services

the University of Melbourne? [SR] % answering ‘Somewhat Agree’ or ‘Strongly Agree’ Commerecial in Confidence



MAISUNINIA0 0); Sustainability Areas of Importance at UoM

MELBOURNE Headline

Reducing the University's carbon footprint (64%) overtook waste reduction, reuse and
recycling (57%) as UoM’s number one area of importance in 2016

* Event participation and legislative compliance (both with 14%) again considered the least important

2016: Sustainability Areas of Importance at the University of Melbourne (n=1,233)

80% Ranked Fifth
Ranked Fourth

m Ranked Third
60% 3% m Ranked Second

5%
5% B Ranked First
7%

40% e 5%
5%
. .
5%
4%

4% 6%
0,
20% 5% 3%
0
3A: 3% o
D
." % i
0% T T T T r . .

Reducing Uni. Waste reduction,  Enviro. sust.  Using campus as Embedding sust. Encouraglng sust. Provision of |nfo Commitment to Reducing water Governance over Improving Participation in Compllance with
carbon footprint reuse & recycling leadership & testing ground for principles into transport & advice to Uni.  Fair Trade & consumption sust. activities  biodiversity of sust.-related enviro. legislation

rates culture sust. activities curriculum community ethical products campuses events

. . . , . Market R h Analyti
Q. Which of the following areas do you consider to be of the greatest important for achieving External s;:tti onessel?r:?ve?sr}t(i/ SZ?_%Z:;

sustainability at the University of Melbourne? Please rank your top five in order from 1 — 5. [MR] Commercial in Confidence



80%

60%

40%

20%

0

X

MAISUNINIA0 0); Sustainability Areas of Importance at UoM

MELBOURNE Year on Year

With the addition of several new sustainability areas of importance in 2016 the
percentage associations have changed substantially from 2014, though the rankings have
remained stable

* Campus as a testing ground / showcase was the most highly ranked of the new areas of importance

Sustainability Areas of Importance at the University of Melbourne
2012 vs. 2014 vs. 2016

6% 2012 (n=1,856)  ®W2014 (n=996)  m 2016 (n=1,233)

67%

65% 65% ga9,

50%
A4% 43%
41% ° 41%
0 0,
32% 33% oo . 33%
6 29% 7o, @
21% 22% o,
21% 19%

16% 15% 14944%  15% @

I I l :
Reducing Uni. Waste reduction,  Enviro. sust.  Using campus as Embedding sust. Encouraging sust. Provision of info. Commitmentto Reducing water Governance over Improving Participation in Compliance with
carbon footprint reuse & recycling leadership & testing ground for principles into transport & advice to Uni.  Fair Trade & consumption sust. activities  biodiversity of sust.-related enviro. legislation

rates culture sust. activities curriculum community  ethical products campuses events

*Significance tests are for 2016 against 2014 data.

. . . . — Market R h Analyti
Q. Which of the following areas do you consider to be of the greatest important for achieving External s;:tti onisejr:?vef;g Sr:v%zg:

sustainability at the University of Melbourne? Please rank your top five in order from 1 — 5. [MR] Commercial in Confidence



THE UNIVERSITY OF Sustainability Areas of Importance at UoM

J;- MELBOURNE By Segment

2016 Staff  Student UG HDCW HDR M F Other <25 25-39 40plus
Reducing the Uni.'s carbon footprint 64% 64% 64% 69% 59% 57% 62% 65% 60% 67% 60% 64%
Waste reduction, reuse and recycling rates 57% 60% 56% 55% 55% 60% 55% 59% 54% 57% 57% 58%
Environmental sust.'tyleadership and culture 44% 54% 38% 38% 39% 38% 44% 45% 49% 37% 47% 54%
g;;rfc;h; iirrnspu”:t?; ::j;tt'lzgs ground / 43% 49% 40% 38% 42% 43% 48% 41% 37% 37% 44% 54%
Em:ijl‘t’f sust.ty principles into the 32% 30% 33% 30% 41% 19% 29% 33% 29% 31% 34% 28%
Encouraging sustainable transport 29% 31% 28% 25% 30% 36% 36% 25% 34% 28% 31% 29%
Er:i‘fiz;;"m":ri?t?rma“°" and advice to the 27% 28% 27% 26% 28% 28% 26% 28% 31% 25% 27% 32%
Z‘t’mzztg’rzzzt;’SFa”Trade Endisoursing 27% 25% 28% 33% 22% 24% 21% 29% 43% 33% 22% 23%
Reducing water consumption 21% 22% 20% 17% 20% 32% 20% 21% 17% 19% 20% 24%
Governance over sust.'ty activities 16% 16% 16% 14% 16% 20% 19% 14% 14% 15% 15% 19%
L?:J::;Zi the blodiversity of the University's 15% 11% 17% 18% 17% 14% 17% 13% 20% 19% 12% 11%
Participation in sust.'ty-related events 14% 11% 17% 20% 11% 19% 15% 14% 6% 18% 12% 13%
Compliance with environmental legislation 14% 10% 16% 20% 14% 13% 16% 13% 9% 18% 11% 10%

*Significant test results for the group that has the smallest/largest proportions among the three; **Significance tests are for Female against Male proportions

. . . . — Market R h and Analyti
Q. Which of the following areas do you consider to be of the greatest important for achieving External S;Iaeti onesseljir:?ve?sr;ty Slivxi/ég:

sustainability at the University of Melbourne? Please rank your top five in order from 1 — 5. [MR] Commercial in Confidence



THE UNIVERSITY OF

Satisfaction with UoM Efforts

MELBOURNE Headline

The University’s efforts in waste reduction, reuse and recycling achieved a high level of
satisfaction (55% satisfied) as did 2014’s leader encouraging sustainable transport (51%)

* Asin previous years, many respondents felt unable to comment on a number of the University’s sustainability
efforts, including efforts to comply with environmental legislation and governance over sustainability issues

2016: Satisfaction with University of Melbourne’s Sustainability Efforts (n=1,233)

Waste reduction, reuse and recycling rates
Encouraging sustainable transport

Reducing water consumption

10% 45% 5% 9%

9%

7%

Participation in sustainability-related events [§5 36% 2% 17% s
M Extremely satisfied
Provision of information and advice to the University community B 34% 4% 9%
W Somewhat satisfied
Compliance with environmental legislation 8% 29% .% 33%
Environmental sustainability leadership and culture b 31% 7% 12% B Neither satisfied nor
dissatisfied
i i ity 1 [ 0, 0, 0,
Reducing the University’s carbon footprint i 30% _ 10% 18% = Somewhat dissatisfied
Improving the biodiversity of the University's campuses it 29% 2% 26%
Extremely dissatsfied
Commitment to Fair Trade and sourcing ethical products 24 26% _ 25%
Using th testi d/sh f tainabilit !
sing the campus as a testing ground / showcase for sus ainability 4% B 5% 21% Don't know
activities
Governance over sustainability activities E}A 24% - 5% 27%
Embedding sustainability principles into the curriculum EFA 5% 26%
T T T T T 1
0% 20% 40% 60% 80% 100%

Market Research and Analytics
External Relations, University Services
Commercial in Confidence

Q. To what degree are you satisfied with the University of Melbourne’s efforts towards sustainability in
the following areas? [SR]



THE UNIVERSITY OF Satisfaction with UoM Efforts

=s MELBOURNE Year on Year

Satisfaction levels remained fairly steady with previous years, though most areas showed

slight (but insignificant) decreases

* Both waste reduction, reuse and recycling and encouraging sustainable transport experienced significant

declines in satisfaction from 2014

Satisfaction with UoM Efforts
2012 vs. 2014 vs. 2016

80% 2012 (n=1,856)  m 2014 (n=996)

61% 61%

59%
o T

48%
47%
aew 45%44%

41%

m 2016 (n=1,233)

39% 40% 39/, 39% 39%
40% 7%
I 33% 34%
31% 30%
27%
25%
) I [
0% - T T
Waste reduction, Encouraging sust. Reducing water Partlt:lpatlon in Provision of info. Compllance wnth Enviro. sust. Reducmg Uni. Improving Commitment to Usmg campus as Governance over Embeddlng sust.
reuse & recycling transport consumption sust.-related & advice to Uni. enviro. legislation leadership & carbon footprint biodiversity of Fair Trade & testing ground for sust. activities  principles into
rates events community culture campuses ethical products  sust. activities curriculum

*Significance tests are for 2016 against 2014 data.

Q. To what degree are you satisfied with the University of Melbourne’s efforts towards sustainability in

the following areas? [SR]

Market Research and Analytics
External Relations, University Services
Commercial in Confidence



THE UNIVERSITY OF Satisfaction with UoM Efforts

MELBOURNE Detailed

2016 Staff  Student UG HDCW HDR M F Other <25 25-39 40plus
Waste reduction, reuse and recycling rates 56% 58% 54% 55% 51% 62% 56% 55% 54% 55% 54% 59%
Encouraging sustainable transport 52% 56% 49% 52% 46% 48% 49% 54% 46% 52% 51% 52%
Reducing water consumption 48% 48% 47% 51% 44% 42% 48% 48% 43% 51% 45% 44%
Participation in sustainability-related events 41% 49% 36% 33% 36% 47% 43% 41% 23% 35% 44% 49%
S“?V'S"?: of '”f°rm?t5'°" and advice o the 39% 52% 31% 27% 33% 43% 39% 40% 17% 32% 41% 51%
niversity communi
Compliance with environmental legislation 37% 41% 34% 31% 36% 38% 38% 36% 40% 34% 37% 42%
E:‘;‘ rcorl‘tm‘:gta' sustainability leadership 36% 40% 33% 32% 32% 39% 34% 37% 23% 34% 35% 39%
ultu

Reducing the Uni.'s carbon footprint 35% 39% 33% 32% 33% 34% 39% 33% 26% 34% 33% 40%
| ing the biodi ity of th

U’::’\:sr"s'lntiz :amﬂlsv;rswv ofthe 33% 32% 34% 36% 30% 349% 35% 32% 29% 36% 30% 32%
Commitment to Fair Trade and sourcing

ethical products 31% 39% 26% 24% 25% 35% 31% 32% 14% 26% 33% 38%
g;;’fczhsicszfS;t:fnz g?lsitt'vnagc’iirs;;”;/ 30% 36% 26% 25% 26% 30% 29% 31% 20% 26% 32% 35%
Governance over sustainability activities 27% 29% 26% 25% 24% 30% 29% 27% 17% 26% 28% 29%
Embedding sustainability principles into the 25% 18% 299% 30% 24% 36% 26% 25% 14% 30% 23% 20%

curriculum

*Significance test results for the group that has the smallest/largest proportions among the three; **Significance tests are for Female against Male proportions

. . . . , . e Market Research and Analytics
Q. To what degree are you satisfied with the University of Melbourne’s efforts towards sustainability in External Relations, University Services

the following areas? [SR] % ‘Extremely Satisfied’ and ‘Somewhat Satisfied’ Commercial in Confidence



g7 THE UNIVERSITY OF UoM'’s Sustainability Efforts
Importance Vs. Satisfaction

%« MELBOURNE

Using the campus as a testing ground for sustainability activities and embedding

sustainability principles into curriculum are to areas of relative importance to staff and
students where satisfaction is less than ideal

2016: UoM'’s Sustainability Areas - Importance VS. Satisfaction

70%
Reducing the Uni.'s carbon
footprint
60%
Waste reduction, reuse and b
recycling rates
50% Using campus as testing
ground for sust. activities Enviro. sust. leadership &
’g’: culture
N 40%
i
1l
S
= Commitment to Fair Trade Encouraging sust. transport
g 30% Embedding sust. principles o & ethical products °
C . .
g into curriculum ° Y
5 L ) )
g_ PrOVISIShIOf info. & :_adwce Reducing water
£ Loy to Uni. community ) consamptiar
Governance over sust. °
activities ® [ ) Participation in sust.-
10% related events
° Compliance with enviro.
Improving biodiversity of legislation
campuses
0%
0% 10% 20% 30% 40% 50% 60%

Satisfaction (%Extremely Satisfied + %Satisfied, n=1,233)

Market Research and Analytics
External Relations, University Services
Commercial in Confidence



P L O Awareness of Sustainability Initiatives

N« MELBOURNE Headline

LD

Awareness of the University’s Farmer’s Market was exceptionally high at 87%
* Two thirds of respondents were aware of Ride2Uni breakfasts

* Only 5% of respondents had not heard of any of the named University of Melbourne initiatives

Awareness of University of Melbourne Sustainability Initiatives
W 2016 (n=1,233) m 2014 (n=996) 2012 (n=1,856)

. . 70
University of Melbourne Farmer's Market 87%

Ride2Uni breakfasts

Furniture and Equipment Reuse Store

Fair Trade at the University of Melbourne

World Environment Day

Consultation process for the Sustainability Plan 2016-2020
Consultation process for the Sustainability Charter
Sustainability Quiz - receive a free water bottle

BioBlitz

Green Innovation Fund

None of the above

0% 25% 50% 75% 100%
*Significance tests are for 2016 against 2014 data.

Market Research and Analytics
External Relations, University Services
Commercial in Confidence

Q. Which of the following University of Melbourne Sustainability Initiatives are you aware of? [MR]



WO LION NS (O Awareness of Sustainability Initiatives

Relationship with

. . Student Type*

University yp
| 6 | stff |swdent| ug | Hocw | WoR | m | F | other | <25 | 25-39 | 40plus |
University of Melbourne Farmer's Market 87% 92% 84% 88% 81% 73% 82% 89% 91% 87% 85% 89%
Ride2Uni breakfasts 66% 89% 53% 47% 56% 66% 60% 70% 71% 51% 73% 85%
Furniture and Equipment Reuse Store 39% 79% 14% 7% 16% 32% 35% 40% 40% 10% 50% 75%
Fair Trade at the University of Melbourne 38% 48% 32% 31% 33% 29% 33% 41% 31% 32% 37% 51%
World Environment Day 32% 43% 26% 24% 28% 28% 28% 34% 43% 26% 30% 49%
Consultation process for the Sustainabilit
Plan 2016 202% ¥ 32% 39% 28% 26% 29% 30% 35% 30% 40% 28% 32% 42%

an -
Consultation process for the Sustainability
Chart 30% 37% 25% 25% 27% 20% 29% 29% 43% 26% 30% 35%
arter
Sustainability Quiz - receive a free water
bottl 20% 28% 16% 10% 19% 26% 20% 20% 34% 14% 26% 23%
ottle
BioBlitz 11% 18% 7% 5% 9% 10% 9% 12% 14% 7% 12% 18%
Green Innovation Fund 10% 13% 8% 6% 12% 7% 12% 9% 11% 8% 10% 14%
None of the above 5% 3% 6% 4% 8% 10% 7% 4% 3% 5% 5% 3%

*Significance test results for the group that has the smallest/largest proportions among the three; **Significance tests are for Female against Male proportions

, . . , . . ey Market R h Analyti
Q. Which of the following University of Melbourne Sustainability Initiatives are you aware of? [MR] External s;:tti onessel?r:?ve?sr}t(i/ SZ?_%Z:;

Commercial in Confidence



g THEUNIVERSITYOF | participation in Sustainability Initiatives

KAUDE

s MELBOURNE Headline

In line with awareness, participation was highest for the Farmer’s Market (64%)

* Apart from the Farmer’s Market, participation in other initiatives was relatively low

2016: Participation in University of Melbourne Sustainability Initiatives

M Participated in ~ m Aware of but didn't participate in Not aware of

University of Melbourne Farmer's Market 13%
Ride2Uni breakfasts

Furniture and Equipment Reuse Store

Fair Trade at the University of Melbourne

World Environment Day

Consultation process for the Sustainability Plan 2016-2020
Consultation process for the Sustainability Charter
Sustainability Quiz - receive a free water bottle

BioBlitz

Green Innovation Fund

0% 25% 50% 75% 100%

. . . , . . e .. Market Research and Analytics
Q. Which of the following University of Melbourne Sustainability Initiatives do you / have you participated External Relations, University Services

in? [MR] Commercial in Confidence



THE UNIVERSITY OF

MELBOURNE Awareness and Participation Gaps

Sizable gaps exist between the awareness and participation for some of the University’s
sustainability initiatives

The Farmer’s Market has the best conversion rate where only 26% of those aware of the initiative didn’t

participate.

Ride2Uni, though having one of the highest level of awareness, belongs to the group of initiatives that has the

poorest conversion rate (26%).

2016 (%n=1,233)
| Awareof |  Participate | comersionrate

University of Melbourne Farmer's Market 87%
Fair Trade at the University of Melbourne 38%
Furniture and Equipment Reuse Store 39%
Sustainability Quiz - receive a free water bottle 20%
World Environment Day 32%
Consultation process for the Sustainability Charter 30%
Consultation process for the Sustainability Plan 2016-2020 32%
Ride2Uni breakfasts 66%
Green Innovation Fund 10%
BioBlitz 11%

64%
16%
16%
8%
11%
9%
9%
17%
2%
2%

Conversion rate

Market Research and Analytics
External Relations, University Services
Commercial in Confidence



VR RS Participation in Sustainability Initiatives

Relationship with
Total . . Student Type*
University

| 206 | staff |swdent ue Jmoow | woR | m [ F | other [ <5 | 25-39 | 40plus

University of Melbourne Farmer's Market 64% 72% 59% 62% 58% 54% 56% 68% 71% 63% 66% 64%
Ride2Uni breakfasts 17% 27% 11% 9% 14% 13% 16% 18% 14% 12% 18% 25%
Fair Trade at the University of Melbourne 16% 21% 13% 13% 14% 12% 14% 17% 14% 14% 15% 23%
Furniture and Equipment Reuse Store 16% 37% 3% 1% 4% 8% 15% 16% 14% 1% 19% 39%
Sustainability Quiz - receive a free water
bottl 11% 15% 8% 4% 13% 13% 10% 12% 9% 6% 17% 11%
ottle
World Environment Day 9% 14% 7% 5% 7% 12% 8% 10% 14% 6% 9% 16%
Consultation process for the Sustainability
0 0 0 0 0 0 0 0 0 0 0 0
Plan 2016-2020 9% 11% 7% 5% 9% 10% 10% 8% 11% 6% 9% 13%
an -
Consultation process for the Sustainability
0 (] 0 0 (] (] (] (] (] (] (] 0
Chart 8% 11% 7% 6% 7% 7% 10% 7% 14% 7% 8% 10%
arter
BioBlitz 2% 4% 1% 0% 2% 2% 1% 3% 6% 1% 3% 4%
Green Innovation Fund 2% 3% 1% 1% 2% 1% 2% 2% 3% 1% 2% 3%
None of the above 21% 12% 26% 28% 25% 20% 25% 18% 20% 25% 19% 14%

I T I N T T T T T N N T

*Significance test results for the group that has the smallest/largest proportions among the three; **Significance tests are for Female against Male proportions

. . . . . - e .. Market Research and Analytics
Q. Which of the following University of Melbourne Sustainability Initiatives do you / have you participated External Relations, University Services

in? [MR] Commercial in Confidence



THE UNIVERSITY OF Sources of Awareness

MELBOURNE Headline

Sustainability activities showed some key differences in relation to awareness channels

* Direct email again proved to be the best form of communication for sustainability activities, followed by word of
mouth and Staff News

FARMER
BioBlit ENVIDAY FAIRTRADE
_ - -- MARKET Emm S mm A

Email from the Sustainability Team 22% 39% 24% 12% 28% 36% 41% 35%
Word of Mouth 22% 24% 34% 47% 41% 40% 26% 13% 18% 21% 29%
Staff News 15% 25% 17% 23% 43% 8% 25% 19% 15% 17% 21%
Facebook 11% 17% 13% 13% 1% 12% 15% 10% 10% 10% 11%
Student environmental group 11% 5% 7% 2% 2% 4% 9% 27% 24% 5% 10%
p . .

c:;ts;i billboard advertising on 0% 12% 17% 18% 1% 12% 13% 5% 4% 8% 9%
g;‘::s:‘s'fz:;':::' bourne Sustainable 4% 8% 4% 3% 11% 12% 3% 6% 6% 19% 8%
Sustainability Advocate Forum 4% 4% 5% 1% 4% 8% 1% 7% 7% 1% 4%
From an academic / tutor 4% 3% 1% 2% 1% 0% 0% 5% 7% 1% 2%
Farrago 0% 3% 3% 3% 1% 0% 1% 2% 1% 1% 1%
Other 26% 11% 12% 18% 8% 28% 3% 11% 13% 7% 14%
Don't know / can't recall 4% 6% 9% 4% 3% 4% 1% 2% 2% 10% 5%

orand 27 | ua | 9 7o | 197 | |22 | o s [

Significance tests are for each the sustainability initiatives (column) against the Average one.

. " , , . - e .. Market Research and Analytics
Q. How did you find out about the University of Melbourne Sustainability Initiative(s) that you participated External Relations, University Services
in? [MR] Commercial in Confidence



Sources of Awareness

Staff vs Students

Of those channels used by both segments, Facebook and posters on campus proved to be
a much more effective channel for students compared with staff

* Direct emails were slightly more effective for staff

Sources of Awareness - Staff Members VS. Students
OSTAFF OSTUDENT

Don't know / can't recall @) © O © o O o O o O (@]

Other O O © @ @) @ ° @ © © O

From an academic / tutor** O O o ) O o O O O @)

Farrago © © © O o o o o ©
Student environmental group** 8 O Q O Q O O Q Q O Q
Facebook @ @ @ O @ @ O @ @ @

UoM Sustainable Campus website e) © o) o O @ o O © @ @)
Poster / billboard advert::s;r:fp%: @ @ @ O @ @ © O @ @
Sustainability Advocate Forum* O O O ° C) O o O O o) O
Word of Mouth Q @ @ @ @ © @ @ O

Staff News* O ' ’ O Q
Email from the Sustainability Team Q @ @ © @ O 6
Bio Blitz ENVIDAY FAIRTRADE i::x(E.Rr ;EUURS’\IIEIb GREENFUND  RIDE2UNI CHSAURS'I:ER SUSPLAN susQuiz AVERAGEP

Initiatives

A Circle sizes represents % of each source of awareness for participated sustainability activities
*Staff only / **Student only (bases=participants of each the initiatives)

. " . . . e e .. Market Research and Analytics
Q. How did you find out about the University of Melbourne Sustainability initiative(s) that you participated External Relations, University Services

in? [MR] Commercial in Confidence



WO LION NS (O Attraction to Sustainability Initiatives

MELBOURNE Headline

Interesting events and personal interest in the area were again the key drivers for
participation in sustainability initiatives

* Recommendation again decreased its influence in driving participation

FARMER
BioBlit ENVIDAY FAIRTRADE
_-- MARKET mm CHARTER mmm S

The event sounded interesting 56% 46% 68% 32% 44% 27% 31% 42% 49% 44%
The event was recommended to me 11% 9% 16% 17% 25% 12% 19% 17% 27% 20% 17%
Lj:i’;d all / most sustainability 15% 13% 6% 4% 5% 4% 15% 13% 5% 8% 9%
| have a special interestin this area 33% 38% 29% 23% 24% 44% 57% 54% 16% 42% 36%
Other 11% 4% 7% 8% 19% 4% 12% 7% 12% 7% 9%
Don’t know / can’t recall 0% 6% 13% 2% 4% 0% 2% 2% 9% 0% 4%

Y I 7 T T T N T T T T

Significance tests are for each the sustainability initiatives (column) against the Average one.

. . . . .- e Market R h Analyti
Q. What attracted you to attend this University of Melbourne Sustainability Initiative(s)? [MR] External s;:tti onisel?r:?vef;g Sr;aw;;(t:lg:

Commercial in Confidence



WO LION NS (O Attraction to Sustainability Initiatives

MELBOURNE Year on Year

Interest and recommendation are generally stronger drivers for students compared with
staff

Attractions to the Participated Sustainability Initiatives @

02012 02014 O 2016

0,

Don’t know / can’t recall O O @ O e

Other Q @ @ Q @ O Q 9%

| have a special interest in this 36%
area

| attend all / most sustainability 9%

e OO ©O o ©O o O

The event was recommended to Q Q 17%
me

The event sounded interesting Q Q @ Q Q 44%

AVERAGE
o FARMER FURNI. SUS.
Bio Blitz ENVIDAY  FAIRTRADE o oo REUSED  GREENFUND - or o SUSPLAN susQuIZ  RIDE2UNI 2016
Initiatives

aCircles size represents % of each attraction to the participated sustainability activities (base=participants of each the initiatives)

Market Research and Analytics
External Relations, University Services
Commercial in Confidence

Q. What attracted you to attend this University of Melbourne Sustainability Initiative(s)? [MR]
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s MELBOURNE | staffvs Student

Interest and recommendation are generally stronger drivers for students compared with
staff

Attraction to the Participated Sustainability Initiatives 2
O Staff O Student

0,
Don’t know / can’t recall O @ (©) O O O O © O %
we O 0 0 O 0O 0 O o0 O o 0 =
| have a special interest in this 34%
area Q O
| attend all / most sustainability 10%
e O O © o o 0 O © o O O
The event was recommended to @ @ O @ 15%
me
The event sounded interesting Q @ @ @ @ @ @ @ Q @ @ 41%
STAFF
Bio Blitz ENVIDAY  FAIRTRADE E::F':ﬁ? r:éJuRs’\élb GREENFUND CHS/AURSfER SUSPLAN  SUSQUIZ  RIDE2UNI | AVERAGEb AVERAGE
Initiatives
aCircle size represents % of each attraction to the participated sustainability activities (base=participants of each the initiatives)
Q. What attracted you to attend this University of Melbourne Sustainability Initiative(s)? [MR] Market Research and Analytics

External Relations, University Services
Commercial in Confidence






THE UNIVERSITY OF 1 paersonal Undertaking of Sustainability Activities

MELBOURNE | Hegdline

As in previous years, recycling (97% almost or mostly) and staff switching off lights (91%)
are the most frequently carried out sustainability-related activities at the University

. Only small numbers of staff and students make use of the reusable crockery at Union House (16%) or
voluntarily attend sustainability-related lectures / seminars / talks (16%)

Personal Undertaking of Sustainability Activities

| put recyclable items in the correct bins 73% 24%
I switch off lights when not needed 65% 26% Iz%
I walk / ride or catch public transport to work / University 75% 12% 4%
H Always
I make every effort to reduce my printer usage and paper
¥ yp g pap 43% 38% B Mostly

consumption
B Sometimes

I turn off my computer at night 61% 16% 5%
 Rarely
| use water drinking fountains where they are available on campus 58% 17% 5% 5% Never
I choose Fair Trade tea / coffee 14% 24% 8% 16% Not applicable
| bring my own mug / cup when buying tea / coffee 20% 18% 21% 13%
I make use of the reusable crockery at Union House AR - 24% 45%
I voluntarily attend sustainability-related lectures / seminars / talks R il0Z _ 28% 3%
0% 25% 50% 75% 100%

Market Research and Analytics
External Relations, University Services
Commercial in Confidence

Q. How often do you undertake the following sustainability-related activities? [SR]



& [HEUNIVERSIYOF | personal Undertaking of Sustainability Activities
R)s MELBOURNE | petgiled

Relationship with
University

]| 2016 | st fswdee | us Juoew J wor | m | ¢ f other | <5 ]25-35 |doplus

| put recyclable items in the correct bins 97% 99% 96% 95% 96% 98% 95% 97% 97% 95% 97% 99%
1 switch off lights when not needed 91% 88% 93% 93% 93% 96% 90% 93% 91% 93% 91% 89%
| walk / ride or catch public transport to
. . 87% 77% 93% 96% 89% 90% 88% 86% 94% 94% 88% 72%
work / University
I make every effort to reduce my printer
_ 81% 89% 76% 72% 82% 77% 79% 83% 74% 75% 84% 90%
usage and paper consumption
| turn off my computer at night 77% 80% 75% 74% 76% 78% 77% 76% 83% 74% 80% 77%
1 use water drinking fountains where
j 75% 71% 77% 76% 81% 73% 75% 75% 74% 76% 78% 67%
they are available on campus
| choose Fair Trade tea / coffee 38% 40% 37% 34% 40% 41% 33% 41% 49% 35% 39% 43%
1 bring my own mug / cup when buying
38% 52% 29% 19% 37% 48% 31% 41% 46% 22% 47% 53%
tea / coffee
| make use of the reusable crockery at
16% 15% 18% 15% 20% 21% 18% 16% 23% 16% 17% 17%

Union House

*Significance test results for the group that has the smallest/largest proportions among the three; **Significance tests are for Female against Male proportions

Market Research and Analytics
External Relations, University Services
Commercial in Confidence

Q. How often do you undertake the following sustainability-related activities? [SR]
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»« MELBOURNE Year on Year

Both the use of public transport and use of drinking fountains have shown steady
increases since 2012

* The use of reusable crockery has seen a seen a slight decline since 2012

2012 2014 2016
| put recyclable items in the correct bins 97% 97% 97%
I switch off lights when not needed 90% 91% 91%
| walk / ride or catch public transport to work / University 77% 82% 87%
I make every effort to reduce my printer usage and paper consumption 78% 80% 81%
I turn off my computer at night 82% 83% 77%
| use water drinking fountains where they are available on campus 62% 68% 75%
| choose Fair Trade tea / coffee - 35% 38%
| bring my own mug / cup when buying tea / coffee 32% 32% 38%
I make use of the reusable crockery at Union House 20% 18% 16%
| voluntarily attend sustainability-related lectures / seminars / talks 16%

TOTAL n - s e T

*Significance tests are for 2016 against 2014 data.

. . .. . Market R h Analyti
Q. How often do you undertake the following sustainability-related activities? [SR] External S;I;}tti onessejr:icve?sr}t(i/ Sr;?_\%zgz

% answering ‘Always’ or ‘Mostly’ Commercial in Confidence



THE UNIVERSITY OF

MELBOURNE Headline

Motivations for Undertaking Activities

The majority of respondents again believe that participating in sustainability-related
activities is the right thing to do

* Only avery small number (1%) stated that they were not motivated to participate in sustainability-related
activities

Motivations for Undertaking Sustainability-related Activities
2012 (n=1,856) m2014(n=995) m 2016 (n=1,233)
1%
85%
84%
83%

It is the right thing to do

| believe it will make a difference

It is personally rewarding to me

| want to set a positive example for others

For personal economic benefit

I'm encouraged to participate by others

I have specific skills and expertise to contribute

Other

I am not motivated to participate in sustainability-related activities

Don't know / can't say

o . 0% 25% 50% 75% 100%
*Significance tests are for 2016 against 2014 data.

Market Research and Analytics
External Relations, University Services
Commercial in Confidence

Q. Which of the following motivates you to participate in sustainability-related activities? [MR]



HE ONIVERSTTY OF 1 Motivations for Undertaking Activities

MELBOURNE Detailed

Total Relationship with Student Type* Age*
University - P &

| 206 | stff |sudent] v Jmoow | HoR | m | ¢ | other | <25 | 25-39 | 40plus

It is the right thing to do 84% 88% 81% 84% 77% 79% 82% 84% 89% 82% 83% 86%
I believe it will make a difference 74% 76% 73% 71% 75% 73% 70% 77% 51% 72% 73% 78%
Itis personally rewarding to me 53% 58% 50% 52% 48% 45% 51% 53% 57% 51% 51% 59%
| want to set a positive example for others 52% 57% 49% 47% 51% 49% 50% 53% 60% 48% 52% 60%
For personal economic benefit 24% 21% 26% 30% 20% 25% 28% 22% 34% 28% 23% 18%
I'm encouraged to participate by others 19% 18% 20% 25% 17% 11% 18% 20% 14% 24% 16% 16%
I have specific skills and expertise to
0 0 0 0 0 0 0 0 0 0 0 0

ol 14% 12% 16% 12% 20% 19% 17% 12% 20% 14% 16% 13%
contribute
I am not motivated to participate in

tainability-related P " 't_p 1% <1% 2% 3% 1% 2% 2% 1% 6% 2% 1% <1%
sustainability-related activities
Other 5% 3% 5% 6% 5% 6% 4% 4% 20% 5% 4% 4%
Don't know / can't say 1% <1% 1% 1% 1% 1% <1% 1% 1% 1% <1%

TOTAL n = 467 766 388 764 272 ‘
I TP IS T T T I T IV T TR N TN TN

*Significance test results for the group that has the smallest/largest proportions among the three; **Significance tests are for Female against Male proportions

. . . .. . . .- P Market R h Analyti
Q. Which of the following motivates you to participate in sustainability-related activities? [MR] External s;:tti onisel?r:icvef;g sr;ar\%(t;lg:
Commercial in Confidence
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)« MELBOURNE

LD

Headline

Reasons for Not Undertaking Activities

A lack of information (46%), lack of time (37%) and inconvenience (30%) were again the
main factors cited as preventing participation in sustainability-related activities

* Asignificantly higher percentage of respondents said that nothing stops them from participating in

sustainability-related activities

Reasons for Not Undertaking (more) Sustainability-related Activities

2012 (n=1,856)

I need more information on what to do

I’'m too busy

It’s not convenient

A lack of administrative and technological support

A lack of leadership and guidance hinders my participation

It’s too expensive

Not enough people are making sacrifices and | can’t solve the problem alone
I don’t think such activities will make a difference

| do enough already

| don’t believe there is an issue and therefore | do not need to do anything
Sustainable activities are not available

Nothing stops me from participating in (more) sustainability-related activities
Other

Don't know / can't say

*Significance tests are for 2016 against 2014 data.

m 2014 (n=995)

W 2016 (n=1,233)

46%

2% 45%
31%
—C
23%
25%
24%
18%
0,
Al7°o
5%,
5%,
0y
8%,

)
%,

%%
]1 0
0

4%
2
00 o
2% 6%
T T T T 1
10% 20% 30% 40% 50%

Q. Which of the following prevent you from participating in (more) sustainability-related activities? [MR]

Market Research and Analytics
External Relations, University Services

Commercial in Confidence



HE UNIVERSTTYOF | Reasons for Not Undertaking Activities
MELBOURNE | petailed

Relationship with
Total . . Student Type* Age*
University

| 2016 | stff Jswdent] UG | Hoow | HR ] M | F | other | <5 | 25-39 ] 40plus]

| need more information on what to do 42% 34% 47% 54% 41% 32% 40% 43% 37% 51% 39% 29%
I’m too busy 37% 28% 42% 44% 41% 34% 39% 35% 49% 43% 35% 28%
It’s not convenient 30% 26% 32% 34% 33% 24% 33% 28% 31% 35% 30% 20%
Alack of administrative and technological

. . e . 0 0 0 0 (o] (o] (] (] (] (] (] (]
support hinders my participation 23% 24% 22% 21% 23% 21% 24% 22% 26% 21% 23% 26%
Alack of leadership and guidance hinders m
articimation Ll Y 21% 19% 21% 24% 18% 18% 24% 19% 23% 22% 21% 18%
It's too expensive 19% 8% 26% 27% 24% 26% 19% 19% 29% 27% 18% 6%
Not enough people are making sacrifices and |

’ 0 0 (] 0 (o] (o] (] (] (] (] (] (]
e e 17% 10% 21% 25% 18% 12% 18% 16% 20% 24% 16% 5%
I don’t think such activities will make a
difference 7% 6% 7% 10% 3% 7% 9% 5% 11% 9% 7% 4%
| do enough already 5% 4% 5% 5% 7% 4% 6% 4% 6% 5% 4% 7%
| don’t believe thereis an issue and therefore |
. 0 (o] (] 0 (o] (o] (] (] (] (] (]

do not need to do anything 1% <1% 2% 1% 3% 2% <1% 3% 2% 1% <1%
Sustainable activities are not available 1% 2% <1% 1% <1% <1% 1% <1% 1% 2%
Nothing stops me from participating in (more)

. oy o ege 0 0 0 0 (] (] (] (] (] (] (] (]
sustainability-related activities 11% 17% 7% % 8% 13% 9% 12% 6% >% 10% §3*%
Other 2% 4% 2% 1% 2% 4% 2% 3% 3% 1% 3% 4%
Don't know / can't say 2% 2% 1% 1% 1% 3% 1% 2% 9% 1% 2% 3%

Y BTN 2 B B T T B T T T

*Significance test results for the group that has the smallest/largest proportions among the three; **Significance tests are for Female against Male proportions

. . .. L . - Lo Market R h Analyti
Q. Which of the following prevent you from participating in (more) sustainability-related activities? [MR] External s;:tti onisel?r:?vef;g Sr;aw;;(t:lg:
Commercial in Confidence
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coffee are available and paper Union House correct bins
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Sustainable activities are not available 1% 0% 2% 0% 1% 1%

1% 0% ‘ 1% 1% 0% 0%

12% 6% 4% 12% 11% 4% 8%
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Market Research and Analytics

Q1: Which of the following prevent you from participating in (more) sustainability-related activities? [MR]; External Relations, University Services

Q2: How often do you undertake the following sustainability-related activities? [SR]

Commercial in Confidence
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Other UoM Sustainability Initiatives

Headline

Of the 160 respondents (13%) who had participated in additional initiatives, 18% were
involved in the divestment / fossil free MU campaign (steady with 2014), and a further
14% were members of some type of environmental organisation

2016: Other University of Melbourne Sustainability Initiatives Involved With (n=160)

Divestment Campaign 18%
Enviro org member (e.g. MSSI, SALP, Bike Co-op, other student groups) 14%
Fossil Free MU 13%
Bokashi bin / recycling of organic waste 12%
Community garden 10%
Attend lectures / events 7%
Use of a keep cup / reusable cup 6%
Battery recycling 5%
Food Co-op 4%
involvemen in formal channels (e.g. Sustainability Plan) 3%
Other types of recycling (inc. cartridge and phone) 3%
Worm farms 3%
Sustainability Forum / SEAs 3%
Through my teaching / research 3%
Reuse of paper / reduction of use 3%
Use of recycling bins 3%
Through my studies 2%
#C16 Hack Workshop (MSSI) 1%
Other food-related initiatives 8%
Other energy / power-related initiatives 4%
Other 9%

0% 5% 10% 15% 20%

. . . - e s . . Market Research and Analytics
Q. Are there any other University of Melbourne Sustainability Initiatives you are involved in that have not External Relations, University Services

been mentioned in this survey? [OE, MR] Commercial in Confidence



THE UNIVERSITY OF Improving Environmental Practices

e MELBOURNE Headline

Improvements to the leadership- and information-related aspects of environmental
practices at the University seen as key

. Energy- and waste-related practices also highlighted as areas requiring improvement

Suggested Improvements to Sustainability Practices at the University

39%
Leadership el | — 30
12%
359
Information-related > 43%
45%
229 =
Energy-related . 25% " 2016 (n=502)
30%
i W 2014 (n=412)
21%
Waste-related |2 2012 (n=752)
32%

E————

Food and Water-related 18%
11%
| 1
Recycling-related 16%
21%
i o
Transportrelated [ 10%, 15y,
8%
6%
Other 9%
11%

. . . . . . Market R h Analyti
Q. Do you have any ideas about how to improve the environmental practices of the University of External s;:tti onesseljir:icve?s?t(i/ Sr:v%zg:

Melbourne? [OE] Commercial in Confidence






WO LION NS (O Other UoM Sustainability Initiatives

Xs MELBOURNE Verbatim Comments

Divestment campaign (18%)

“Yes - why isn't divestment listed in your question about the top three areas of greatest importance to sustainability at UoM? After three years of
the students' campaigning, it is disappointing to see this deliberate omission - why not include this in you survey and get some real data about
whether it is important to students and staff? Had it been on the list, it would have been in my top three.’” (Staff Member)

“Divestment! I'm involved in the Fossil Free Melbourne Uni campaign calling on the UoM to take leadership on climate change by ruling out
investing in the top 200 coal, gas and oil companies. ...If the University thought it so important to divest from tobacco recently, and South African
Apartheid in the past, why isn't it taking the steps necessary to divest from the companies that own so much coal, oil and gas that if it was burnt
we could kiss every ice cap on this planet goodbye?...” A Student

Environment organisation member (14%)

“I'm involved in a lot of student run environmental initiatives such as the Bike Co-op, the Food Co-op that provides fair food, fair wages and
sustainably sourced alternatives to the Food court in Union House.” A Student

“The UMSU Environment Committee. We meet fortnightly, fund and plan sustainability themed events, and hand out Enviro Department grants.”
A Student

Fossil Free MU (13%)
“I support FFMU and their campaign to ensure UniMelb divests from the top 200 carbon emitters.” A Student

“Melbourne University Fossil Free. An organisation actively advocating a sensible sustainability measure well within the grasp, but outside the
flexible thinking capacity of UoM's chancellery.” A Student

Bokashi bin / recycling of organic waste (12%)

“Yes, at Medley Hall we try to serve meat at dinner twice a week only and vegetarian only meals for the rest of the meals (breakfast, lunch and
dinner). We grow our own herbs in our garden. We have bees on our roof top. We have a worm farm where we use waste from our kitchen to get
fertilizer for our garden.” A Staff Member

“Vermiculture bins to recycle green waste in kitchens - | have learned about them from FVAS staff and believe they could work campus-wide. Please
help us set these up!” A Student

. . . - e . . Market Research and Analytics
Q. Are there any other University of Melbourne Sustainability Initiatives you are involved in that have not External Relations, University Services

been mentioned in this survey? [OE] Commercial in Confidence



THE UNIVERSITY OF Improving Environmental Practices

MELBOURNE Detailed - Chart 1

Of the 502 people who gave responses, 24% called for the University to divest from fossil
fuels (up from 11% in 2014), with a further 12% calling for stronger environmental /
sustainability leadership at the University

2016: Suggested Improvements to Sustainability Practices at the University (n=502)

Expand initiatives beyond Parkville
Embed sustainability into HR / contracts / purchasing decisions
More environmental / sustainability leadership

Leadership-
related

Divest from fossil fuels
More / better posters / signs / stickers encouraging sustainable behaviour

24%

More education (general)

Student / staff incentives / challenges / competitions
More education (as part of studies)

More sustainability events / initiatives

Greater involvement of students

Info on targets / how / if we are meeting them

Information-related

More / better information / communication
Greater awareness / promotion of events / initiatives

Better climate control in buildings

Encourage / force computers to be switched off
Other energy-related suggestions

Encourage / force / allow lights to be switched off
More motion sensors for lights

Building efficiency / design

Energy-related

Increased use of UoM-generated / solar / renewable / green energy
Encourage / force all printing to be double-sided

Recycling / reuse of lab supplies / office goods / furniture
Reduction / reuse of paper (in the office)

Ban / discourage sale of plastic water bottles

Reduction / reuse of paper (in class / by students)

Waste-related

Reduce waste / consumption
Encourage / mandate use of reusable / recycled crockery / ban plastic

Encourage / mandate use of reusable / recycled coffee cups / ban paper cups

. . , , . , Market R h Analyti
Q. Do you have any ideas about how to improve the environmental practices of the University of External s;:tti onessel?r:?ve?sr}t(i/ SZ?_%Z:;

Melbourne? [OE] Commercial in Confidence
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=s MELBOURNE Detailed - Chart 2

2016: Suggested Improvements to Sustainability Practices at the University (n=502)

More / more access to / awareness of water fountains

el
[}
2
< Other food / outdoor suggestions
g
g Encourage / mandate sustainable food options (e.g. Fair Trade, vegetarian)
©
5
3 Water-saving measures (e.g. recycling, dual-flush toilets etc)
s
Organic waste composting / recycling 7%
More paper recycling facilities

E Use recycled paper (printing / bathroom)
go Educate / enforce recycling by cleaners
£
oy
& Other waste / recycling suggestions

More recycling facilities / education about recycling

Other transport-related 1%
°
® Encourage / mandate use of sustainable transport (e.g. hybrids, offsets) / discourage parking / 2%
g driving °
€
2
@ Increase incentives / encourage use of PT 2%
[
=
Encourage / support people cycling to work (inc. bike storage) 5%

owver | o

Q. Do you have any ideas about how to improve the environmental practices of the University of Melbourne?

Market Research and Analytics
External Relations, University Services
[OE] Commercial in Confidence



Suggested Improvements to UoM Sustainability Initiatives

Verbatim Comments

LEADERSHIP-RELATED
Divest from fossil fuels (24%)

“Stop acting like divestment isn't a key sustainability-related issue at the University of Melbourne, and commit to divest! With over 3,500
signatures of staff and students to our petition, 450 university academic and staff signatures on our open letter, a overwhelming majority of
support on the Academic Board, and your own previous survey showing that 47% of people who responded to the Sustainability Charter were
concerned about divestment, it is ridiculous to suggest that we are a tiny minority in the university community, and to omit us from online
surveys and sideline us from the consultation process. Divestment from fossil fuels is what the University community wants, and it's just the kind
of leadership on sustainability that this university should be proud to stand up and support. he University needs to provide stronger support for
grassroots initiatives that come directly from the university community. Supporting a bike co-op and a food co-op with large, fully-featured
dedicated spaces, and working harder on great initiatives from students, like the Zero Organic Waste initiative from #C14Hack. It is
disappointing that the university would provide a small prize to a winning group, but not then move forward to make the project happen.
However, given the success of come of the winning projects since, | am looking forward to seeing where Hack and the Green Innovation Fund go
next.” Student

“Divest from fossil fuels would be a good start. It seems a little ironic that the university teaches us to live sustainably while continuing to profit
from environmental degradation and perpetuating the problem of climate change. Also, run the university renewable energies as much as
possible - solar panels seem the most practical. Drop toilets. Composting. Promoting businesses on the campus to go plastic free and do use only
fair trade products. Ensuring clothes and supplies sold at the co-op are not produced in sweatshops etc. Maybe an initiative to get all students to
buy Fairtrade.” Student

More environmental / sustainability leadership (12%)

“I feel that upper management in the University hierarchy is completely out of touch with the importance of these issues. Its a battle to
get them to really listen to what the student body wants. Perhaps | am just unaware of successes. From my perspective, it seems like a
change in University leadership would be the most effective way to make major improvements.” Student

“Do things! Don't ask - do! Don't do things just to tick boxes. To be a leader try things, change things!” Staff member

Market Research and Analytics
External Relations, University Services
Commercial in Confidence

Q. Do you have any ideas about how to improve the environmental practices of the University of Melbourne?
[OE]



THE UNIVERSITY OF | g ggested Improvements to UoM Sustainability Initiatives

Verbatim Comments

INFORMATION-RELATED
Greater awareness / promotion of events / initiatives (10%)

“I think there needs to be more advertising of such events, | hadn't even heard of most of the sustainability-related practices, but | would definitely
try to get involved if | knew they were on.” Student

“More advertising around the university, whether it be posters on campus, emails, notifications on the student portal, more posts about it on the
Facebook page. Get more students involved by advertising and holding more events like the farmer's market.” Student

More / better information / communication (7%)

“Better communication and leadership around the issue of sustainability so that all staff are made aware of the requirement to engage and
participate in sustainable practices. We could encourage staff to have a zero waste day - to bring lunch in a way that creates zero waste...” Staff

“More information about is required to be provided to students. As a student | feel | have received few information about how important is
sustainability for the university.” Student

ENERGY-RELATED: Increased use of UoM-generated / solar / renewable / green energy (7%)

“I would like to see all throw-away crockery and cutlery used at the Melbourne campuses biodegradable/compostable. In the US, (commercially)
biodegradable/compostable cutlery and crockery is making its mark. E.g. UCAR, Boulder, Colorado: https://www2.car.edu/for-staff/update/talking-
trash-some-good-news. I'd like to see how much electricity the University is using, and where that electricity is coming from. Clients of utility
company Powershop have such a panel, giving the usage on a half-hourly bass. If the University is not yet a client, I'd like to see the University sign
up, and manage its electricity usage in a sustainable way, i.e. buy green electricity only (I'm happy to be the reference; it would give me and the
University a S75 credit). It would safe money in winter and summer by managing cooling and heating and safe money in spring and autumn
because Powershop's price is lower in those periods. Given the ample roof space (and electricity use), solar panels should be far more present at
campuses, given the University wants to be seen as an example.” Student

FOOD AND WATER-RELATED: Organic waste composting / recycling

"Reduce consumption especially with regards to office equipment - there seems to be a lot of 'stuff' that gets thrown out / dumped. Encourage /
force food outlets to minimise packaging / use enviro-friendly packaging (esp. the sushi shop - all that plastic!)Provide bins for compostable material
i.e. food waste, paper, etc. that staff and students can access.” Staff

“Compost bins would be amazing. | understand that there is a compost bin that some clubs access. If there was a way to expand that and make
composting more accessible we could reduce a large amount of unnecessary waste.” Student
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Issues Needing to be Addressed

Verbatim Comments

“Yes. Divest from fossil fuels and take an active stance on climate change. The rest is window dressing. Hottest year on record. Reef dying. India
running out of water. Prosecutions of big oil beginning. Time to act is well past. | know the gesture is symbolic, but it's important.” Student

“Although we segregate our recyclable and non-recyclable waste for pick up by the cleaners, how do we know that the recycling doesn't just get
thrown in with the normal waste? I've always been concerned that this might be happening.” Staff

“With the new stationary supplier COS, | am disappointed that | can no longer buy A4 100% recycled Australian brand of printing paper for our
office. Only 80% recycled in this brand is available. | think it is important to be both environmental friendly as well a supporting Australian
companies/products as much as possible.” Staff

“There is A LOT of food-waste coming from restaurants in the university. | know these are private establishments but the University should have
certain control on the way they do things.” Student

“Please note, some of my answers reflect that lack of availability at our local rural campus (i.e. where dissatisfied, there is nothing available here -
i.e. free trade items etc.) This does NOT reflect the universities efforts as a whole. It would have helped to speak in terms of overall or our campus,
as | felt | answered between both, so the data might not be accurate.” Staff

“Include all campuses in sustainability activities, not just Parkville. At the Burnley campus we are forgotten about. It’s ridiculous given what we
teach and research.” Staff

“Importance of urban design and how it affects sustainability, in the context of the numbers of people it touches, the capacity for good design to
reduce the effects of climate, and improve the quality of the environment, and the huge appetite for resource urbanisation generates.” Staff

“Animal agriculture's contribution to climate change and environmental degradation.” Student
“Co-benefits of health due to decarbonising the university system is not currently taken into account. The amount of fossil fuel consumed, and air

pollutants emitted could be accounted for in terms of lives and work hours lost - the university is such a large entity that it would be significant (and
embarrassing).” Staff

. e . . . Market Research and Analytics
Q. Was there a sustainability issue not discussed in this survey that you feel needs to be addressed at the External Relations, University Services

University of Melbourne? [OE] Commercial in Confidence



THE UNIVERSITY OF

MELBOURNE

Anne-Maree Butt
Market Research Manager
University Marketing

t+61 3 8344 7081

e ambutt@unimelb.edu.au
Level 3, 780 Elizabeth St, VIC 3010

© Copyright The University of Melbourne 2016



	2016 Staff & Student�Sustainability Survey �����������Anne-Maree Butt & Harry Ha�Market Research and Analytics�External Relations, University Services
	Report Map
	Executive Summary
	Executive Summary (cont.)
	Executive Summary�Staff vs Student Views
	Recommendations
	Recommendations (cont.)
	Initiatives suggested by Staff and Students
	INTRODUCTION
	Introduction, Methodology and Objectives
	SAMPLE DEMOGRAPHICS
	Demographics�Overall
	Demographics�Staff
	Demographics�Students
	ISSUES FACING AUSTRALIA
	Important Issues Facing Australia�Headline
	Important Issues Facing Australia�Year on Year
	Important Issues Facing Australia �By Segment
	Environmental Issues Facing Australia�Headline
	Environmental Issues Facing Australia�Year on Year
	Environmental Issues Facing Australia�By Segment
	SUSTAINABILITY AT THE UNIVERSITY OF MELBOURNE
	Awareness of Sustainability-related Issues�2016 and by Segment
	Awareness of UoM Sustainability-related Issues Year on Year
	Awareness of UoM Sustainability-related Issues By Segment
	Awareness of In Sustainability-related Issues Overall vs. UoM
	Sustainability at the University of Melbourne�Headline
	Sustainability at the University of Melbourne�Headline
	Sustainability at the University of Melbourne�Year on Year
	Sustainability at the University of Melbourne By Segment
	Sustainability Areas of Importance at UoM�Headline
	Sustainability Areas of Importance at UoM�Year on Year
	Sustainability Areas of Importance at UoM By Segment
	Satisfaction with UoM Efforts�Headline
	Satisfaction with UoM Efforts�Year on Year
	Satisfaction with UoM Efforts�Detailed
	UoM’s Sustainability Efforts �Importance Vs. Satisfaction
	Awareness of Sustainability Initiatives�Headline
	Awareness of Sustainability Initiatives  Detailed
	Participation in Sustainability Initiatives�Headline
	Awareness and Participation Gaps
	Participation in Sustainability Initiatives�Detailed
	Sources of Awareness�Headline
	Sources of Awareness�Staff vs Students
	Attraction to Sustainability Initiatives�Headline
	Attraction to Sustainability Initiatives�Year on Year
	Attraction to Sustainability Initiatives �Staff vs Student
	STAFF & STUDENT CONTRIBUTIONS TO SUSTAINABILITY
	Personal Undertaking of Sustainability Activities�Headline
	Slide Number 50
	Personal Undertaking of Sustainability Activities�Year on Year
	Motivations for Undertaking Activities�Headline
	Motivations for Undertaking Activities�Detailed
	Reasons for Not Undertaking Activities�Headline
	Reasons for Not Undertaking Activities�Detailed
	Reasons for Not Undertaking Activities�Hesitant VS. Active Group
	SUGGESTED SUSTAINABILITY INITIATIVES
	Other UoM Sustainability Initiatives�Headline
	Improving  Environmental Practices�Headline
	DETAILED FINDINGS AND VERBATIMS FROM OPEN-ENDED QUESTIONS
	Other UoM Sustainability Initiatives �Verbatim Comments
	Improving  Environmental Practices �Detailed - Chart 1
	Improving  Environmental Practices �Detailed - Chart 2
	Suggested Improvements to UoM Sustainability Initiatives Verbatim Comments
	Suggested Improvements to UoM Sustainability Initiatives �Verbatim Comments
	Issues Needing to be Addressed�Verbatim Comments
	Slide Number 67

